
Mid-Year

Luxury Consumer
Sentiment



Luxury spending among Mainland Chinese consumers in the past 12 months recorded a
pronounced decline of 10%, primarily due to intensifying economic headwinds.
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Luxury Spending Sentiment in the Next 12 Months

 Annual Spending
on Luxury

51%

▼5% YOY

 will spend more on
luxury

50%

▲2% YOY

 will spend more on
luxury

RMB 210,500
▼10% YOY

HKD 197,900
▼12% YOY



Consumer sentiment towards the economy weakened, with a 10% drop in strong economic
confidence and an 8% decrease in positive outlook toward the future.

Traditional motivators for luxury purchases are shifting away from logo or explicit display of the brand. Chinese
buyers now favor exclusivity, personal satisfaction, and luxury experiences such as travel and dining over brand
prestige and conspicuous consumption.
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Very Confident that Chinese Economy Will Grow

43%

34%

▼10% YOY

▲8% YOY

Positive Sentiment towards Future

79%

64%

▼8% YOY

- YOY

Negative Impact of US Trade Tariff Policy on
Luxury Spending Sentiment

45%

46%

Top Reasons to Spend More on
Luxury

Top Reasons to Spend Less on
Luxury

I want to spend on well-known
brands that offer exclusive
luxury products

To embody a luxurious and
aspirational lifestyle

51%

44%
I want to indulge in luxury
purchases with increasing
disposable income

43%

I get pleasure and satisfaction
from owning luxury products

To embody a luxurious and
aspirational lifestyle

48%

48%
I want to spend on well-known
brands that offer exclusive
luxury products

39%

My preferences have
changed; I prefer other types of
products or experiences

I want to save money or
investment in other areas

41%

36%
I have concerns about the
economic stability and
prospects

33%

I have concerns about the
economic stability and
prospects

I want to save money or
investment in other areas

69%

38%
My disposable income has
reduced28%



Watches, jewelry, and handbags—all once symbols of status—are seeing a pronounced drop
in sentiment.
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Luxury Spending Sentiment in Next 12 Months of Chinese Luxury Consumers

Given the historical importance of these segments, their decline signals a significant challenge for luxury brands
across Greater China.



As spending on goods wanes, luxury experiences are flourishing—most notably in travel and
fine dining.
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Luxury Spending by Categories in the Past 12 Months

▼3% ▲3% ▼17%▼6% ▼3% ▲6% ▲10%▼6% ▼1% ▲8% ▲10%▼15% ▲56%▲13% ▲35% ▼2% ▲55%▲4% ▲39%▲16% ▲5% ▲7% ▲21%▲4%YOY %
change

This shift reflects a broader redefinition of what luxury means to Chinese and Hong Kong consumers. 



Gen Z stands out as the most cautious segment, with few planning to increase luxury
purchases in the near term.

However, this group feels less pressure from rising living costs than older peers, and a notable fraction (66%) believe
their financial situation will get better —higher than other groups. 
On the other hand, more than half of Chinese millennial and mature luxury consumers are poised to increase their
luxury spending over the next 12 months.
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Gen Z

Millennials

Mature

51%

42%

51%

52%

Gen Z

Millennials

Mature

47%

43%

53%

45%

Gen Z

Millennials

Mature

60%

56%

63%

58%

Gen Z

Millennials

Mature

62%

66%

61%

61%

Luxury Spending Sentiment in the Next 12 Months
(Willing to Spend More)

The Cost of Living Has Increased Significantly

Will Save More in The Future

Believe Their Financial Situation Will Get Better



To read more, please scan the QR
code or visit the link below:

https://mdr-i.com/2025-mid-year-china-
luxury-consumer-sentiment-towards-
luxury-purchase-is-cautious-relative-to-
a-renewed-optimism-in-hong-kong/
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