CHINA

LUXURY CONSUMER
FORECAST

2020

Mid-Year
Luxury Consumer
Sentiment




Luxury spending among Mainland Chinese consumers in the past 12 months recorded a
pronounced decline of 10%, primarily due to intensifying economic headwinds.
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Consumer sentiment towards the economy weakened, with a 10% drop in strong economic
confidence and an 8% decrease in positive outlook toward the future.

Traditional motivators for luxury purchases are shifting away from logo or explicit display of the brand. Chinese
buyers now favor exclusivity, personal satisfaction, and luxury experiences such as travel and dining over brand

prestige and conspicuous consumption.
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Top Reasons to Spend More on

| want to spend on well-known
brands that offer exclusive
luxury products

To embody a luxurious and
aspirational lifestyle

| want to indulge in luxury
purchases with increasing
disposable income

| get pleasure and satisfaction
from owning luxury products

To embody a luxurious and
aspirational lifestyle

| want to spend on well-known
brands that offer exclusive
luxury products

Top Reasons to Spend Less on

Luxury

*
*
*

*

41%
36%
33%

69%
38%
28%
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| want to save money or
investment in other areas

| have concerns about the
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prospects

| have concerns about the
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Watches, jewelry, and handbags—all once symbols of status—are seeing a pronounced drop
In sentiment.

Given the historical importance of these segments, their decline signals a significant challenge for luxury brands
across Greater China.
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As spending on goods wanes, luxury experiences are flourishing—most notably in travel and
fine dining.

This shift reflects a broader redefinition of what luxury means to Chinese and Hong Kong consumers.

Luxury Spending_by Categories in the Past 12 Months
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Gen Z stands out as the most cautious segment, with few planning to increase luxury
purchases in the near term.

» However, this group feels less pressure from rising living costs than older peers, and a notable fraction (66%) believe
their financial situation will get better —higher than other groups.

On the other hand, more than half of Chinese millennial and mature luxury consumers are poised to increase their
luxury spending over the next 12 months.
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